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AHOTAIISI HABUAJIBHOI JUCIIUIIJITHA

The course «Corporate culture» includes the main aspects of studying the
peculiarities of formation, models and value foundations of the functioning of
corporate culture in organizations and companies. These aspects are studied as the
reasons for more effective and successful competition of companies in the market.
The proposed discipline focuses on the philosophical and cultural discourse of
analyzing the objectivity of corporate culture and organizational values in companies
and organizations. Therefore, it will be an important component of the training of
humanitarians — on the way to deepening their worldview and value competencies.
It could be interesting for students of all specialties without exception — for the sake
of obtaining high-quality soft skills that will guarantee the success of the future
specialist within the framework of the arrangement of a comfortable and effective
professional environment of communication and interaction.

The purpose of the discipline: to reveal the classification forms and models
of the functioning of the corporate culture of the organization, its components and
determining the vectors of functionality through the justification of specific
organizational values, the typology of leaders and specific methods of making
morally correct decisions on the way of maintaining managerial integrity.

HABYAJIbHUUM KOHTEHT OCBITHBOI KOMIIOHEHTH

CONTENT MODULE 1. FUNDAMENTALS OF CORPORATE
CULTURE: STRUCTURE, FUNCTIONS, AND TYPES

Topic 1 | The concept and essence of corporate culture
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Topic 2 | Basic elements of corporate culture and its functions

Topic 3 | Types of corporate cultures

Topic 4 | External attributes of corporate culture

CONTENT MODULE 2. ETHICAL DIMENSIONS OF CORPORATE
CULTURE AND EXTERNAL RELATIONS

Topic 5 | Morality as a factor of corporate culture

Topic 6 | Making morally correct decisions as a guarantee of managerial integrity
(training in disassembling case-problems)

Topic 7 | Ways of effectively establishing corporate interaction with external
partners

OCBITHI TEXHO.IOI'TI, ®OPMU TA METOJU METOJU HABUAHHSI
Y mpomeci BUBUYEHHS HAaBUAIbHOI JAUCHUIUIIHM  BHKOPUCTOBYIOTHCS
IHHOBAIlIHHI ~ OCBITHI TeXHOJIOTIi: 1HGOPMAaIIMHO-KOMYHIKAIIHI, TEeXHOJOTI]
CTY/JICHTOIICHTPOBAHOTO HAaBYaHHS; TMPOEKTHA MJiSIbHICTh; TPAIUIINHI  Ta
1HTEepakTUBHI GOpMH 1 METOAM HaBYAHHS, CEpel SKUX: JEKIis-Bi3yami3alis,
npoOiemMHa JIeKIisl, CEeMiHap-IUCKYCis, CeMIHap-aiajior, CeMiHap-KOBOPKIHT,
ceMiHap-BIpTyalibHa EKCKYpCisl, CAMOCTIHHO-IOCTIAHUITbKA poOOTa Ta iH.

®OPMU 1 METOJAU KOHTPOJIIO TA OLIIHIOBAHHS
Ilomounuii Konmpoap: yCHE Ta NMHCbMOBE OINUTYBaHHSA, TECTYyBaHHS, €C€,
TBOpYa poOOTa, MPOEKT, IPE3EHTALIs Ta 1H.
IHiocymkosuit kKonmpob — 3a1iK

KPUTEPII OLIIHIOBAHHS PE3YJIBTATIB HABYAHHS
OriHIoBaHHS TPOTrPaMHMUX Pe3y/bTaTiB HaBYaHHS 3/J00yBayiB  OCBITH
3MIIACHIOETHCS 32 IIKAJIOK €BpOIEchkoi KpenuTHo-TpancdepHoi cuctemu (ECTS).
Kpurepiem ycHiniHoro oIiHIOBaHHS € JOCSITHEHHS 3700yBauyeéM BHIIOI OCBITH
MIHIMQJILHUX TOPOTOBUX PiBHIB (0asliB) 3a KOKHUM 3aIlJIAHOBAHUM PE3YJIHTaTOM
HaBYaHHS

MOJIITUKA 11OJJO AKAJEMIYHOI JOBPOYECHOCTI
JIOTpMaHHSI TOJITUKM LIOJ0 AaKaJEMIYHOI JOOPOYECHOCTI yYaCHUKAMU
OCBITHBOT'O IIPOIIECY MPY BUBYEHHI HABYAJIbHOIT TUCLUIUTIHU PETJIAMEHTOBAHO TAKUMHU

JOKYMEHTaMHU:
v «Ertnunnii komekc UYepHIiBEIBKOrO HAIIOHAIBHOTO yHiBepcuteTy imeni HOpis
denpkoBUYAY» https://www.chnu.edu.ua/media/jxdbs0Ozb/etychnyi-kodeks-

chernivets koho-natsionalnoho-universytetu.pdf';

v’ «IlonoXXeHHSIM TIPO BUSIBJICHHS Ta 3aloOOIraHHS aKaJeMIYHOTO IUiariaty y
UepHiBerbKomy HAI[IOHAILHOMY YHIBEPCUTETY IMeHi FOpis
®denpkoBruay https:// www.chnu.edu.ua/media/nSnbzwgb/polozhennia-chnu-pro-
plahi at-2023plusdodatky-31102023.pdf .

IH(I)OPMAHII?'IHI PECYPCH
1. Corporate Culture Group: https://corporateculture.co.uk/
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2. management.com.ua (caitT YCHIITHOTO MEHEHKMEHTY):
http://www.management.com.ua/

3. Well Workplace Podcast: https://podcastaddict.com/podcast/well-
workplaces/3208576

4. Cultural Partners: https://culturepartners.com/

5. Governance and Integrity International: https://gi-international.com/
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